
Naturally Citizen
Green Visions and Facts

We are all Citizens of the World 



Here at Citizen we have always been concerned with innovating and improving 
the way we do things with the focus on our compact, precision technology. Our 
commitment to using new technologies to make better products and to improve 
effi ciencies in the production process has remained a core operating principle.

We see these effi ciencies both as economic and environmental values, in terms of 
saving space, resources and energy.

 Citizen’s vision for the environment and society:

Based on our philosophy of “contributing to and striving to be respected by the 
Citizens of the world” we use manufacturing processes that refl ect a growing 
responsibility to the world we all live in and remain committed to offering products 
which allow people to enjoy life with the sense of security and fulfi lment.

Citizen offers products that 
are always close at hand 

and are good for people and the world 
they live in.

  Business activities, products and environmental impact:

At Citizen we recognize the ecological impacts of our activities and as a result have 
undertaken environmental management procedures to control, monitor and minimize 
the use of energy, chemical substances, emissions of CO2 and waste at every stage 
of the production life cycle. These measures, together with the promotion of green 
initiatives and the implementation of extensive environmental activities, all form an 
integral part of our day-to-day manufacturing operations.



CO2 Emimissions (t)

Emission of carbonoxide 
➜ minus 25%

Paper Used (t)

Consumption of Paper 
➜ minus 30%

Electricity Used (Mwh)

Consumption of electricity 
➜ minus 15%

Chemical Substances Input (t)

Consumption of Chemical 
substances ➜ minus 35%

SOx Emimissions (t)

Emission of sulfuroxide 
➜ minus 80%

NOx Emimissions (t)

Emission of nitrogenoxide 
➜ minus 95%

Heavy Oil Used (kl)

Consumption of Oil
➜ minus 80%

Water Resource Input (km3)
    Tap Water        Ground Water        Industrial Water

Consumption of Water 
➜ minus 15%
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 The facts in detail: consumption*

 The facts in detail: emissions*

* Source = Citizen Grup Worldwide



Citizen Systems Europe GmbH 
Mettinger Straße 11 
73728 Esslingen, Germany

 Environmentally friendly Citizen products

In a world facing serious ecological issues we remain committed to operating with 
sustainability and showing leadership in environmental responsibility. With this in 
mind, the Citizen group have set about  reducing the environmental footprint of every
product that we make. This involves applying the following assessment criteria to 
each product at every phase of the product life cycle.

• resource and energy effi ciency
• reusability
• long-term usability
• environmental impact
• the provision of environmental
 information and low-impact packaging

Only when a product has met all of our assessment criteria, will it be given the 
green light and certifi ed as an environmentally-friendly product of the Citizen 
group. In this respect we have introduced a dedicated management system and 
are controlling waste and chemical substances in accordance with the European 
REACH regulations. 

 Ratio of environmentally-friendly products 
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Environmentally-friendly products

Since 2005, when we began initiatives 
in earnest, the Citizen group have been 
working towards the target of achieving 
a 100% ratio of environmentally-friendly 
products as a percentage of all new 
models. In the fi scal year of 2009, 
we achieved a ratio of almost 100%. 

We know that our future vision of an 
entirely green, environmentally friendly 
production process will be based on 
the actions that we take today and 
remain committed to using all of our 
energies and technological ingenuity 
to making these visions facts.


